
WRIT 100   Instructor: Heba Al-Samarrie 

BLOGGING FOR SMALL BUSINESSES 

Worth: 5% of Final Grade 

Description: 

This assignment is in collaboration with Humber Online Solutions, Faculty of Business. 

In this assignment, you will be writing blogs for small businesses online. The goal is to 

practice another form of writing, a digital piece of writing, that differs from the academic 

writing and strengthen your industrial ties creating possible future employment 

opportunities. Upon successful completion of this blog, your blog will be published 

online with your name attached to it. Consequently, I highly encourage you to choose a 

website and topic that entices you as the blogs that get published have to showcase the 

following elements: 

1. Clear writing 

2. Organised ideas 

3. Good structure 

4. In depth engagement and discussion about the topic chosen for the blog 

5. Keywords ( to boost Search Engine Optimization, SEO) 

6. Required word count 

Instructions: 

1. Each blog post should approximately contain 250 - 300 words.  

2. You can do this assignment individually or in pairs.  

3. If done individually, the student will write about one topic (one blog post). 

4. If done in pairs, the students will write about two topics ( two blog posts). 

5. Who are you blogging for? You must choose one of the following small 

businesses to do this blog assignment:  

https://humberonline.solutions/portfolio/blogging-for-small-businesses/ 

 

 Hanover Storage 
 Hanover Market 
 All Seasons Lifestyle Concierge 
 Lisa’s Pet Care 
 Regenesis Fitness 
 Purple Stage Door Productions 
 

 

 

https://humberonline.solutions/portfolio/blogging-for-small-businesses/
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Tips to creating a successful blog: 

PRE-WRITING STAGE: 

To create engaging content for your client’s website, research and familiarize yourself 

with the business.  

 

Questions you can ask include: 

 What main topics do you want to blog about? 

 What niche do you want to target with your posts? 

 What writing tone do they prefer? 

 Conversational, or more formal? 

 Do they prefer short posts or longer posts? 

 

WRITING THE BLOG POST 

When writing your blog post, choose a topic and explore various potential titles for your 

post. Remember to utilize keywords in your title and ensure that they are strategically 

placed throughout your writing to ensure that your post is optimized for search 

engines. 

 

OTHER TIPS 

 The right keywords are key: Make a list of keywords that your client’s customers 

are searching to locate similar products or services. You can use Google 

Keyword Planner to verify the most-trafficked keywords relating to your client’s 

business. 

 Do some research and find out the ideal blog length in the industry: There is no 

perfect length for a post; however, you do not want it to be too short where it has no 

depth. On the other hand, you want to avoid writing long boring posts. 

 

 Write short, concise paragraphs. Large blocks of text are difficult to read. 

 

 Create captivating hooks: Your blog title is like a first impression. You only get a 

chance to do it once. Keep your blog title 70 characters or less. Consider these two 

titles: A – “Use Olive Oil to Fry Your Egg” and “B -“This Ingredient Makes Frying 10 

Times Better.” Which captures your interest more? A or B? Your headline should 

create interest. 

 

 Add images and/or videos to your blog posts when possible: Make sure you that 

the images you use for the blogs are royalty free. You can use this link to search 

images :     https://unsplash.com/ 

https://unsplash.com/
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 Have fun! Writing can be fun, if you allow yourself to be immersed into the story you 

are telling. Yes, you are writing for a client, but allow your personality to emanate 

from your writing. You never know who will be reading your posts. Give it your best 

shot! 

 

 

TIMELINE  

 

 Week 3 – Week 5: Choose Site and topic  

 Week 5: Start working on the blog 

 Week 8: Have a first draft ready  

 Week 13: Final draft of blog is due   
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