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On September 24, 2020, Humber Online Solutions hosted the webinar “Build Your e-Commerce 

Store with Shopify”. Prabhavi Vashishta, a digital marketing specialist who is a graduate from 

Humber College, provided a brief yet comprehensive guide on how passionate entrepreneurs 

can join Shopify to materialize their idea of building, growing, and managing an online business. 

Shopify is a product-based, renowned Canadian multinational e-commerce platform that is 

versatile, user-friendly, and ideal for anyone looking to create aesthetic and professional web 

pages without the need of any coding/web development experience. The webinar informs step-

by-step on how prospective users can set up a free Shopify account; create a logo using 

Hatchful/Burst; learn to install and customize Shopify themes; and add products for sale, blogs, 

shipping rates, payments, taxes, and marketing analytics to their store.  

The sign-up is basic and standard, where users must create an account using their email, 

prompted by questions relating to their purpose for signing up (starting a business, or setting 

up a store for a client). The user will then be asked to create a store name and provide an 

address in order to receive payments for sales. Shopify offers a 14-day free trial for new users, 

followed by a basic subscription charged at a rate of USD $29/month, premium at $79/month, 

and advanced at $299/month. Shopify provides their own proprietary access to royalty-free 

photos using Burst to design one’s store, but users can also incorporate photos from websites 

such as Pexels and Unsplash. Once registered, users can then set up their online store by 



choosing a theme and creating a logo using Hatchful (Shopify’s proprietary logo maker) in order 

to design the interface.  

Once a store is created on Shopify, users can then begin to add products for sale with photos 

and descriptions, and even blogs as well. In addition, users have the option to add and adjust 

prices to their products, shipping rates, and taxes. Users can then keep track of profit margins 

as it relates to the product price. Likewise, users can also keep track of inventory with respect 

to SKU (Stock Keeping Unit), barcodes (ISBN, UPC, etc.), product variants, and quantity. Shopify 

offers marketing analytics for users in terms of dashboards and reports in order to track metrics 

such as total sales, total orders, returning customer rate, sales by traffic source, etc.  

While there are many steps that go into building a store on Shopify, they are simplified by the 

fact that users don’t require any coding/web development experience. The platform is user-

friendly and offers many services and templates to help anyone design their store interface in 

to get their online business started. Since Shopify is primarily product-based, users can sell 

virtually any product. For more information on Shopify and a comprehensive guide on creating 

an online store, please check out the webinar.  

                  


