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SOCIAL MEDIA STRATEGY 
 

Content Templates and Captions 

At the beginning of each month, mark important dates that are relevant locally, globally, or 

within the jewelry industry. Examples include religious holidays like Christmas Day, national 

holidays like Canada Day, and global holidays like International Woman’s Day. In the context of 

jewelry, it may be relevant to feature certain birthstones within jewelry pieces and market them 

throughout the month. Templates for holidays and different types of celebrations can be found 

within Canva for easy content creation. 

 

Reuse Old Content 

Reuse past photos and feature them in the present when relevant. When an event occurs, it is 

best practice to take as many photos in as many different ways as possible. However, it is not 

necessary that all photos are posted at once, or that the full story of an event be shared in a 

single post. Photos can be posted in the future in the form of a #flashbackfriday or 

#throwbackthursday post, in combination with a small story of the event in the caption that 

hasn’t been shared before. However, re-sharing stories is also okay and is a chance for you to 

reminisce the growth of your brand with your audience! For example, a photo of you at an art 

event with other women can be posted in the present day; however, a different angled photo 

shot of the women surrounding you can be use a few months down as part of a 

#WorldWomensDay post to celebrate women uplifting each other. Other examples include 

photos of the growth of your brand overtime, such as photos from when your company started, 

any events you attended in the past, past humanitarian work, awards, and previous 

publications. 

 

Coordinate Outfits and Jewelry 
Showcase your jewelry being worn with outfits that you would typically wear yourself, but also 

on clients and their personal fashion style. A good starting point would be looking at the different 

styles and fashion aesthetics popular within the Canadian market (if someone sees their own 

fashion style with your jewelry piece, they will be able to relate and envision themselves wearing 

your art). 

Reels 
This is an opportunity to grow as the short-form video has proven to show immense growth for 
small businesses. The best way to know how to make on-trend videos that go viral is to become 
familiar with trends and how to use them to your business’s advantage. There’s no better way to 
do this than spending some time everyday scrolling through TikTok or Reels and watching 
videos that are in your niche (Tiktok > Reels as this is where trends tend to start). You can 
follow successful businesses similar to yours to get ideas for your own videos (by searching 
common jewelry business hashtags), but a starting idea is to show the behind the 
scenes/design process of creating the jewelry. 
 
Studio Images 
Use the home studio as a backdrop consistently when shooting content (i.e. stories, reels) for 
your social media so that your audience can get familiar with your workshop and feel like they 
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are with you. 
 
Flat Lays 
In some posts, use flat lays to highlight jewelry pieces. This helps to break up the feed and bring 
in whitespace to the Instagram feed. 
 

Unified Brand 

Create a consistent look and style (i.e. Colours, types of posts, the consistent tone in captions, 
hashtags) 

Influencer Marketing 
Center yourself, Luma, as the influencer for your brand to build a sustainable connection with 
your audience. Build a connection with the audience when you are in the brainstorming process, 
when you are looking for ideas (i.e. through IG story polls) when you are selecting your 
materials, what kind of environment you like when you are creating jewelry, or even what you’re 
wearing! If your target market is women, think of things that these women are interested in (i.e. 
fashion, managing a small business with kids, etc). These are all very interesting to see to a 
consumer who wants to support a small business owner. The more consistent you are with this 
(daily basis if possible), the greater the results. An idea of a story post you can do is showing 
two statement necklaces, and asking your audience via an Instagram poll which of your pieces 
you should wear that day. 
 

Content Posting Apps 

Content creation can get hectic so most content creators will pick out different outfits and create 

a batch of content all on one day and post throughout the week, and where possible (i.e. 

Instagram), have a software automatically post for them at the optimal posting time. Planning 

your posts ahead of time also allows you to plan how your feed will look with different posts next 

to each other so that your feed looks cohesive. 

Free content planning/posting apps to schedule content in advance include Planoly, Preview, 

and Buffer– Canva’s paid version seems to offer this as well.  

 

Hashtags and Comments Engagement 

Get followers to engage with your post by posing a question in your caption. The more 

engagement, the more your post will show up in people’s feed! Leverage hashtags that are 

relevant to your industry. A good starting website to find these hashtags is here. 

https://best-hashtags.com/hashtag/jewelry/

